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On Global Meetings Industry Day; Visit St. Pete/Clearwater, in
conjunction with SITE Florida & Caribbean Chapter and MPI Tampa
Bay Area Chapter planned an afternoon of education and networking.
Highlighting the event was featured speaker, Scott Zimmer of
Bridgeworks, experts on bridging the generational divide and assisting
in how to plan across the generations.

President’s Message
By Paula Carlson, President
Site Florida & Caribbean

A Tribute and Fund Raising in honor of long time SITE Member, Karyn
Altman took place in May at French 27 in South Beach.
And we are just getting started! In July – Orlando Summer Summit,
August – Networking Receptions in Toronto in conjunction with SITE
Canada and the Incentive Works Tradeshow, Aruba-immediately prior
to Successful Meetings University, and Barbados, prior to CMITE.
September please attend our Caribbean Workshop at the Gran Melia,
Puerto Rico!

As we started our Journey together in January, we promised to make
SITE about YOU, our Members!
Welcome to our new Members and thank you to our long standing
members that have joined in our events so far this year!
Our goals for 2016 were to engage membership by providing inspiring
educational & networking events, support our Sponsors – Gain InSite,
strengthen our alliances & strategic partnerships, and give back to our
community.
I am honored to be working with an amazing Board of Directors to lead
you though our 2016 Journey of Connecting & Growing Together.

We welcome you to become engaged with us and support our
Incentive Industry - Incentive Travel (it) works!
Looking forward to seeing you soon!
Paula Carlson
Senior Sales Manager
Margaritaville Hollywood Beach Resort
President of Site Florida & Caribbean 2016

Brojure Launch
Allow us to introduce you to our brand new Brojure:
https://brojure.com/site-florida/site-chapter/

Our Board kicked off 2016 with our Installation Luncheon on the
“Celebrity Equinox”, the venue was extraordinary and the Celebrity
Experience throughout the presentation, networking, and Luncheon
were flawless!
In February, thirty-two incentive planners and equal number of supplier
hosts enjoyed, Site Florida & Caribbean’s Theater Night at “The Book
of Mormon” at the Broward Center for Performing Arts.
In March we provided an afternoon of incentive travel education at the
new Margaritaville Hollywood Beach Resort. Topics highlighted the
economic and tourism updates of Fort Lauderdale and the Caribbean,
including Cuba! In the afternoon a panel discussion on cruise ship and
aircraft charters plus hotel buyouts. Discussions certainly stimulated
conversation at the concluding networking reception.
In April the Site Florida and Caribbean team, raised $2,000 to continue
to create awareness and increase research to one day find the cause
and cure for Autism by joining the Autism Speaks –WALK.

What is Brojure?
Brojure engages, inspires and informs audiences through visual
storytelling. It is ideal for selling and marketing experiences, products
and services through an easy to use cloud-based application. Use
Brojure for proposals, presentations, brand building, luxury products,
fundraising, memories, and invitations.
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Featured Destination: Cuba
By Maura Dominguez
Santa Barbara Beach & Golf Resort, Curacao
Cuba’s Hospitality and Tourism have been open to tourists and visitors
from around the world for many, many years. Now that the US and
Cuban officials have reached an agreement to allow travel between
the two countries, Cuba’s rich history, beauty, beaches, warm people
and culture will undoubtedly attract plenty of American visitors,
including incentive travel groups. However, there are still myriad US
regulations and Cuban rules and red tape to be observed and adhered
to.
During our recent SITE Florida & Caribbean Spring Forum, Pedro
Sanfiel with Cuba Travel Services, outlined the 12 types of General
Licensed Categories for which travel to Cuba is currently allowed:
1. Family visits
2. Official business of the US Government, foreign
governments, and certain intergovernmental organizations
3. Journalistic activity
4. Professional research and professional meetings
5. Educational activities
6. Religious activities
7. Public performances, clinics, workshops, athletic and other
competitions, and exhibitions
8. Support for the Cuban people
9. Humanitarian projects
10. Activities of private foundations or research or educational
institutes
11. Exportation, importation, or transmission of information or
information materials
12. Certain authorized export transactions
Before planning group or individual travel to Cuba, it is recommended
that one follows the proper channels including:
•

Partnering with a Cuba Travel Service Provider (such as
CTS and Cuba Travel XChange)

It is also very important to understand that “tourist” travel to Cuba is
still not allowed. However, group travel to meetings and conferences
is possible if it falls under one of the general licensed categories. The
US Department of Treasure will determine if one meets the criteria for
travel. You may contact the following agency for more information:
http://www.treasury.gov
Website:
Email:
ofac_feedback@do.treas.gov
Toll Free Hotline: 1-800-540-6322
Here is a reference guide/FAQ which was updated in March:
https://www.treasury.gov/resourcecenter/sanctions/Programs/Documents/cuba_faqs_new.pdf

The following is an excerpt from this document, which particularly
applies to our incentive and meetings travel industry:
“OFAC has issued an expanded general license that incorporates prior
specific licensing policy and authorizes, subject to conditions, travelrelated transactions and other transactions that are directly incident to
attending or organizing professional meetings in Cuba. Among other
things, this general license authorizes, subject to conditions,
attendance at professional meetings or conferences in Cuba relating
to a traveler’s profession, professional background, or area of
expertise, as well as organization of such meetings by a traveler
whose profession is related to the organization of professional
meetings or conferences or who is an employee or contractor of an
entity that is organizing the professional meeting or conference,
provided that the purpose of the meeting or conference is not the
promotion of tourism in Cuba. Travel in this category is generally
licensed provided that the traveler’s schedule of activities does not
include free time or recreation in excess of that consistent with a fulltime schedule. An entire group does not qualify for the general license
merely because some members of the group qualify individually. For
a complete description of what this general license authorizes and the
restrictions that apply, see 31 CFR § 515.564.”
Flight update:
• Cuba is certainly much more accessible now with the
implementation of additional charter flights.
• As of April 1 Cuba Travel Services is offering flights to Cuba
exclusively operated by American Airlines from Miami,
Tampa, LA, New York.
• JetBlue is offering non-stop charter service through Cuba
Travel Services and other partners between New York,
Tampa, Fort Lauderdale and Havana.
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Hotel update:
•

•

•
•
•

Hotel space is limited with 63,000 hotel rooms currently
throughout the island, but expected to grow with the market
opening up to US hotel companies
Starwood recently got approval from the US Treasure
Department to operate 3 hotels in Havana and additional
cities in the near future
Marriott is awaiting approval from the US Treasury
Department to operate hotels on the island as well
Melia Hotels has had the largest presence in Cuba for years
and is currently operating 28 hotels throughout the island.
Airbnb has also been busy recruiting houses in Cuba and in
the past year has added an inventory of over 4,000 houses.

Currency:
•

In January we introduced the 2016 Board of Directors for SITE Florida
& Caribbean chapter. The installation took place aboard the Premium
Celebrity Ship "Equinox" in Ft. Lauderdale, where we enjoyed a
delicious lunch in a sophisticated setting. The ship features 10
fabulous dining venues including a Gastrobar and the Asian inspired
Silk Harvest Restaurant. In addition, they have a Lawn Club, luxurious
shops, a Canyon Ranch Spa and you can even witness a live
glassblowing demonstration. Although the weather was a little cloudy,
the rain did not dampen our plans, and we had attendees from all over
Florida and some guests came from as far as Maui, Chicago and
Canada. These are the wonderful rare opportunities that SITE
members get to experience; I mean who else gets to dine on a luxury
cruise ship before it sails?! SITE members do!
2016 Board Members:
http://www.sitefloridacaribbean.org/about/board-members/2016board-members/
February 3 – Theater Hosted Buyer Event

Please note that US credit and debit cards do not currently
work in Cuba, therefore, you must bring enough cash to
exchange to pay for all goods and services including hotels.
Although $1 US dollar = $1 Cuban peso, there is a 10%
penalty when exchanging money and a 3% currency
exchange fee, so you will get $0.87 cents CUC to the dollar.

Rules and regulations for travel to Cuba are constantly changing. It is
recommended that you visit the US Embassy’s website for additional
and
up
to
date
information
http://havana.usembassy.gov/travelling_cuba.html before you plan
travel to Cuba.

SITE Florida & Caribbean hosted a VIP limited edition Broadway
Theatre Event at the Broward Center for the Performing Arts in Fort
Lauderdale. It was a hosted buyer event, so each supplier admission
included (and required) admission for a planner guest. This strategy
proved successful in ensuring a balance of buyers and suppliers at the
event; about a 1:1 ratio. Besides watching the hysterical and Tony
Award Winning Musical “Book of Mormon”, the evening provided the
opportunity to network pre and post the show, as well as intermission.
Once again, we had record attendance and attendees from all over
Florida, Canada, Kentucky and Punta Cana. SITE had exclusive use
of the swanky and elegant Lan Tam Club Level; the food and drinks
were flowing and the networking and personal connections were
magnificent.

Past Events
By Maura Dominguez
Santa Barbara Beach & Golf Resort, Curacao
January 22 – Board Installation Luncheon
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March 31 – Spring Forum
SITE Florida & Caribbean’s first educational event for 2016 took place
at the new Margaritaville Hollywood Beach Resort and the reviews
have been phenomenal. The people were hungry for knowledge and
SITE certainly delivered. The topics discussed included economic and
tourism updates of Fort Lauderdale and the Caribbean, including
Cuba; updates and best practices in Incentive Travel from the IRF
trend research. There was also an industry panel on cruise ship and
aircraft charters plus hotel buy-outs. We had a great turnout from both
SITE members and non-members alike, which may be attributed to the
amazing line up of Speakers and Panelists: Juan Pedro Barkin – Cuba
Travel X-Change; Dahlton Bennington, CMP, CMM – COTC Events;
Crystal Campbell – Royal Caribbean International; Jorge Colona –
Melia Hotels International Global Collection; Paul McCluskey – Hunt &
Palmer; Pedro Sanfiel – Cuba Travel Services; Karolin Troubetzkoy –
Caribbean Hotel & Tourism Association. But it wouldn’t be a SITE
event without a little fun and a lot of networking made possible by a
spirited reception following the education.

April 10 - Autism Speaks Walk - Miami
SITE Florida and Caribbean members participated in the Autism
Speaks Walk in Doral Central Park on April 10th. The event was
attended by thousands of local families and businesses alike and
raised over $150,000 for autism research. SITE donated $1,000 to the
cause, as it is our charity for 2016. Paradisus Palma Real also
sponsored our hospitality tent with food, music and fun for everyone.
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Autism Speaks is a national organization which creates awareness
and facilitates research to find the cause for this illness which affects
so many families. To find out more and get involved please visit
www.autismspeaks.org

April 14th GMID – Site Educational Week - St. Petersburg/
Clearwater
Visit St. Pete/Clearwater partnered with SITE Florida & Caribbean
Chapter & MPI Tampa Bay Area Chapter to host our 2016 Global
Meetings Industry Day Event at the St. Pete Marriott Clearwater on
April 14th. Suzanne Scully was at the helm of the host committee and
planned this #GMID16 event as part of SITE Global Education week an exciting global initiative produced by the Meetings Mean Business
Coalition, which celebrates the incentive industry impact on the travel
industry and global economy.

At the Clearwater event, SITE Florida & Caribbean’s Board Member
Francis Purvey and MPI Tampa Bay Chapter’s President Felice Levy
made the opening remarks and introduced the keynote speaker Scott
Zimmer – a writer, market researcher and generational expert at
Bridgeworks. But before the keynote speaker took the stage, there
was a fun icebreaker with panelists representing 3 different
generations (Millenials, Gen-Xers and Baby Boomers), which really
showcased what Scott Zimmer was about to address. A sample
question was “What device did you listen to music on growing up?”
and the answers were as diverse as the panelists – from 8-track to
discman to ipod. This fun exercise showed that the same question
could lead to so many different answers based on generation and
culture. Which was the essence of Scott’s session: how to
communicate effectively across the generations in today’s business
world.
Understanding the differences in how we work according to the time
period when we grew up and what influences were around during our
formative years (including technology, socioeconomic and cultural
issues, and how those events shaped and impacted our lives) can lead
to better collaboration with co-workers and clients. It can also lead to
higher acceptance of our brand and meeting message, which
ultimately impacts ROI. Scott’s message was relevant and very
entertaining for the audience. After his session, attendees enjoyed a
fabulous reception with live music, picture op with the Tampa Bay
mermaids and great raffle prizes including a 2 night stay at Santa
Barbara Beach & Golf Resort, Curacao, and hotel stays in St. Pete /
Clearwater. We can’t wait to see what’s in store for next year’s GMID!

Each chapter hosts its own satellite events across the world and SITE
Global hosts educational webinars, news and videos throughout the
week. SITE Global’s webinars included ECPAT Awareness & Action
and New Rules for Selling Retirement Products & Services in the US,
among others.

May 31st – Tribute and Fund Raising in honor of Karyn Altman at
French 27 South Beach
SITE Florida & Caribbean Chapter, along with MPI South Florida
Chapter and Industry Professionals came together to pay tribute to
Karyn Altman, a dear colleague who dedicated her passion to the
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advancement of the meeting & incentive industry. In her memory an
education scholarship is being created so other industry professionals
can continue to learn and grow within the ever changing meeting &
incentive industry. This event was the first fundraiser for the education
scholarship.

One way to Gain InSite is to support our sponsors at every
opportunity. Each sponsor’s link below will take you directly to the
sponsor’s website for your convenience. And if you do business with
our sponsors please mention the connection to SITE Florida and
Caribbean as it is critical that our sponsors are receiving ROI on their
contributions.
Sustaining Sponsors:
St Pete & Clearwater CVB
Christie’s Photographic Studios
Installation Sponsors:
Celebrity Cruises
“The Book of Mormon” Sponsors:
Melia Hotels International
Silversea Cruises
Vantage Hospitality
Access DMC
CONNECT DMC
Nassau Paradise Island Promotion Board
Discover the Palm Beaches
Spring Educational Forum Sponsors:
Margaritaville Hollywood Beach Resort
Cendyn
Nassau Paradise Island Promotion Board
Cream of the Crop Meetings & Events
Greater Fort Lauderdale CVB
Caribbean Hotel & Tourism Association
Cuba Travel X-Change
Encore Events

Support Our Sponsors
Without our generous event sponsors we could not continue to provide
the high level of events we offer to our members and guests.
A key component of SITE Florida and Caribbean is our Gain InSite
program - Think SITE, Buy SITE, Gain InSITE.
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Upcoming Events in 2016

SITE Incentive Summit Americas, Snowmass and SITE
Index

July 27 - Orlando Summer Educational - Come join us for a great
afternoon of education and networking!

By Maura Dominguez
Santa Barbara Beach & Golf Resort, Curacao

Our keynote speaker will be Dave Gordon and will address
branding and current trends that will have you asking for more. Dave’s
topic – Re-invention – Know your Brand. Dave will have the room
highly engaged in a compelling and interactive presentation that will
have you thinking twice about your brand and how you can use
innovation to advance your business objectives, career goals and
increase sales. He really knows how to deliver a message that is a
“call to action”. Because he has been mistaken for Alec Baldwin, on
more than one occasion, he weaves his sense of humor into stories
about how to make your personal brand stand out in a crowd!
Also at the afternoon seminar will be a presentation by Venessa Grant,
of American Express Meetings & Events, an industry veteran with
over 25 years of experience, speaking on Industry Trends related to
the Generations in Meetings & Events followed by a distinguished
panel of meeting planners and industry suppliers discussing how these
trends are impacting our business and how we can all advance our
businesses by innovating to meet the new trends.
The Alfond Inn, located in trendy Winter Park, will host a networking
reception following the presentations. Gain new contacts, mindshare
and network with industry professionals and make showcasing “Your
Brand” a top priority at this event. Do not miss it!
August 17th - Incentive Works/ Toronto Canada
August 21st – Destination Caribbean - Aruba

I had the amazing opportunity to represent Santa Barbara Beach &
Golf Resort, Curacao and the SITE Florida & Caribbean Board at the
first annual SITE Incentive Summit Americas in Snowmass March 31
– April 3, 2016. The who’s who of the industry was represented with
suppliers from all over the world and buyers from Aimia, Maritz, BCD
Meetings & Events, and VIKTOR, among others. BI Worldwide and
Unbridled Solutions helped plan and execute the program, so they had
a large representation. Philip Eidsvold, Account Director for Aimia,
was the Event Chair, and Brian Mordecai, Regional Director of Group
Sales for Viceroy Hotel Group, was the Event co-Chair. Both the
destination and the resort were marvelous hosts. Next year’s event
will take place in Vail, CO. To learn more about the event, please visit:
http://www.siteglobal.com/p/cm/ld/fid=492

August 29-31 – CMITE - Barbados
September 15-18: Caribbean Workshop at Gran Melia
Puerto Rico – CIS Certification
December Socializer – Miami – Date TBD
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Everyone was emotionally connected to the destination, the event and
each other, through some unique activities we participated in as a
group. Some activities included Aspen Historical Tour, Culinary Tour,
dinner at Elk Camp and a dinner at Hotel Jerome. One of my absolute
favorite activities was the Ski and Snowboard group instruction. I
personally had some novices in my group, yours truly included, who
went home better skiers. One person in my group had never skied
before and can now say he is a “skier” thanks to this trip. But my alltime favorite experience was learning about the “nutritarian” lifestyle
during our culinary tour, when we were introduced to Chef Martin
Oswald of Pyramid Bistro I think all 8 of us on the tour were amazed
by this concept. That’s the emotional impact of incentive travel ~ a
one of a kind learning experience that will change your life.

•
•
•

•

Attendees are looking for more meaning in incentive travel 1 in 10 incentive programs included at least 1 CSR activity
Meetings are part of the fun with 42% of buyers including a
meeting component to their incentive travel programs
Incentive travel industry looks strong with increased travel
budgets for buyers, however, costs are still being managed
by planning shorter programs, having less inclusions and
using less expensive destinations
With competition increasing for both buyers and suppliers,
expectations are higher and creativity is key

One point which sparked some discussion among attendees was the
need to show some metrics to assess ROI for incentive travel
programs. Most Organizations do not have any formal methods to
measure the success of an incentive program, which makes the
industry quite vulnerable during challenging economic times.
Attendees were also intellectually stimulated by a great educational
program, moderated by some of the greatest thought leaders in our
industry, including the following:
• Kevin Hinton, CEO of SITE, who gave us important SITE
updates
• Rhea Stagner, DVP, Supplier Relations and Sourcing of
Maritz and Tina Gaccetta, VP Client Services and Marketing
of Aimia, had a very informative session on Trends
impacting Incentive Travel Across Key Industry Segments
• Auden Schendler, VP of Aspen Skiing Company, spoke with
us about the Link Between Sustainability and Incentive
Travel

What ideas do YOU have for a solution to this challenge? How
can suppliers help buyers measure the success of their
programs, both on an emotional and financial level? Do any
buyers have some best practices to share with the industry?
Please send your ideas and comments: admin@siteflorida.com
To read the complete SITE Index report, please visit:
http://www.siteglobal.com/page/site-index and

Kurt Paben of the Site Foundation spoke about the 2015 Site Index
results, which look optimistic for incentive travel. Here are some of the
key findings:
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Young Leaders update

Featured Recipe

By Dan Polulak
Miami Air

Try these Arepa di Pampuna /Curacao Pumpkin Pancakes
By Chef Mischa Graafmans
Santa Barbara Beach & Golf Resort, Curacao

It has been a busy kick off to 2016 for the Florida & Caribbean Young
Leaders committee! While still in the initial stages of implementation,
the Florida & Caribbean Young Leaders proudly announced their
committee leaders Kelsey Gernert as Marketing and Communications
Chair, Maoreen Every as Global and Chapter Liaison Chair, and Dan
Polulak as Membership Chair during the Chapter Board Installation in
January. So far the team has organized the framework and key
positions for the committee, along with charted goals for growth and
events throughout 2016. Armed with support from the Executive
Board, they’re excited to help grow the chapter not only from a Young
Leaders standpoint, but also by helping cultivate the future of the SITE
Florida & Caribbean chapter. Are you a Young Leader interested in
joining the committee during this exciting time? Contact Dan Polulak
at dpolulak@miamiair.com for a list of available positions and
upcoming events!

Pumpkin Pancakes are a staple of the island of Curacao and very
popular. They can be eaten for breakfast or lunch, however, I love
them so much that I even eat them as a snack any time of the day.
You can combine the pancakes with anything you want, one of my
favorites is bacon and cream cheese. Experiment as much as you like
and you will not be disappointed.
Ingredients:
2
Cups
1
Cup
½
Cup
1
1
tsp.
1
tsp.
½
tsp.
2½
tbsp.
A pinch salt
Raisins to taste
Margarine

boiled mashed pumpkin
flour
milk
egg
Vanilla extract
cinnamon
Baking powder
sugar

Method:
Mix all the ingredients (except margarine) in a bowl. It should have
the consistency of pancake mix. Taste the mix to see if it is sweet
enough. If not you can add more sugar. Pumpkin pancakes are
supposed to be sweet. Add margarine to frying pan to fry the pumpkin
pancakes.
Serve warm. Makes 4 Servings.
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